
Diversity in the newsroom 

 

Diversity in the newsroom is an important topic that has gained increasing attention in 

recent years. It refers to the representation of different backgrounds, perspectives, and 

experiences among journalists, editors, and other media professionals. It encompasses factors 

such as race, ethnicity, gender, sexual orientation, age, and socio-economic background. The 

goal of diversity in the newsroom is to ensure that news reporting reflects a wide range of 

perspectives and experiences, and to prevent biased reporting that may result from homogeneity 

among newsroom staff. The issue of diversity in the newsroom has become particularly salient in 

the context of the ongoing social and political debates around race, ethnicity, gender, and other 

forms of identity. 

The lack of diversity in the newsroom has been widely recognized as a problem that can 

have serious consequences for the quality and accuracy of news reporting. When newsrooms 

lack diversity, they may be more likely to rely on stereotypes and assumptions, which can lead to 

biased reporting. For example, a lack of diversity in newsrooms has been associated with under-

representation of certain communities, such as people of color or LGBTQ+ individuals, in news 

coverage. The lack of diversity can also affect the types of stories that are covered, as well as the 

angles and perspectives presented in news reporting. When newsrooms are not diverse, they may 

miss important stories or fail to present them in a way that accurately reflects the experiences of 

the communities they cover. 

Despite the recognition of the importance of diversity in the newsroom, progress has been 

slow. According to a report by the American Society of News Editors, newsrooms remain 

predominantly white, male, and older. This lack of diversity has been attributed to a range of 

factors, including historical and systemic barriers, limited access to journalism education and 

training, and unconscious biases in hiring and promotion. 

Efforts to increase diversity in the newsroom have taken various forms. Many news 

organizations have implemented diversity initiatives aimed at recruiting and retaining journalists 

from underrepresented backgrounds. These initiatives include mentorship programs, internships, 

and scholarships, as well as partnerships with organizations that serve diverse communities. In 

addition to recruitment efforts, news organizations have also focused on creating more inclusive 

and welcoming workplace cultures. This can involve training for journalists and editors on issues 

of diversity, equity, and inclusion, as well as policies and practices that promote diversity and 

prevent discrimination. 

The impact of diversity in the newsroom extends beyond the quality and accuracy of 

news reporting. It can also have broader social and political implications. For example, diverse 

newsrooms have been associated with increased civic engagement and a more informed and 

participatory public. This is because diverse newsrooms are more likely to cover a range of 

issues and perspectives, and to present them in a way that reflects the experiences of a wider 

range of people. Diverse newsrooms can also help to challenge stereotypes and promote 

understanding between different communities. When newsrooms are diverse, journalists are 

more likely to have a nuanced understanding of the issues and experiences of the communities 

they cover. This can help to promote more accurate and nuanced reporting, as well as greater 

empathy and understanding among readers. 

The report "Race and Leadership in the News Media 2023: Evidence from Five Markets 

by the Reuters Institute for the Study of Journalism examines the representation of racial 



diversity among top leadership positions in news media organizations across five markets: the 

United States, the United Kingdom, South Africa, Germany, and Brazil.  

The report revealed that like in previous years, in every single country covered, the 

percentage of people of color in the general population remains higher than among top editors. 

Overall, 23% of the 81 top editors across the 100 brands covered are people of color, despite the 

fact that, on average, 44% of the general population across all five countries are people of color. 

If we set aside South Africa and look at the four other countries covered, 11% of the top editors 

are people of color, compared with, on average, 31% of the general population. 

In Brazil and Germany, as in 2022, none of the outlets in the sample have a person of 

color as top editor. In the UK, 6% of those in top editorial positions are people of color. In the 

US, the percentage of top editors of color remained the same as in 2022, at 33%. In South Africa, 

80% of top editors are people of color, up from 73% in 2022. 

Another report by the Reuters Institute for the Study of Journalism “Women and 

Leadership in the News Media 2023: Evidence from 12 Markets” investigates the representation 

of women in leadership positions across 12 media markets, including the US, UK, Germany, 

France, Spain, and others. The report revealed that only 22% of the 180 top editors across the 

240 brands covered are women, despite the fact that, on average, 40% of journalists in the 12 

markets are women.  

The analysis also showed that among the 38 new top editors appointed across the brands 

covered, 26% are women. In the United States and Finland, half of the new top editors appointed 

in the past year are women, but in many other markets, few are. In all 12 markets, the majority of 

top editors are men, including in countries where women outnumber men among working 

journalists. The percentage of women in top editorial positions varies significantly from market 

to market, from 5% in Mexico to 44% in the US. 

Diversity in the newsroom is a critical issue that has important implications for the 

quality, accuracy, and relevance of news reporting. While progress has been slow, efforts to 

increase diversity in the newsroom have taken various forms, from recruitment initiatives to 

policies and practices that promote diversity and inclusion. The impact of diversity in the 

newsroom extends beyond journalism, and can have important social and political implications. 

It is therefore important to continue to prioritize and invest in efforts to increase diversity in the 

newsroom, and to recognize the importance of diversity as a fundamental component of high-

quality and socially responsible journalism. 

 


